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Nowadays, both organisations and professionals are beginning to discover the 
advantages of networking and having an effective on-line presence.  In fact, using 
social media in your job search is becoming more of a necessity than an additional 
option.

This hand-out gives an introduction to some of the key social media sites that are 
useful when carrying out careers research and job hunting.

Social Media
There are hundreds of sites dedicated to social networking. They’re 
being used not only by millions of individuals, but also by the largest 
firms in the world.  

You can use online social media sites such as Linkedin and Twitter to market 
yourself to prospective employers, to hunt for vacancies and to find useful leads. 
By using social media, you should be able to:

• Identify individuals in career sectors that interest you and research their career 
trajectory (paths)

• Find the key contacts in each organisation

• Access job vacancies

• Build your own personal profile, which can help to set you apart from other 
candidates.

Employers use social media to recruit for a number of reasons:

• They look for people with a professional image, good communication skills and 
who seem to fit both personally and professionally with the job requirements

• They can communicate easily with potential applicants and find out more about 
the applicant.

• Social media offers them the chance to promote their opportunities, quickly and 
cheaply!

For more detailed information on using social media to job hunt and indeed on any 
other career related issue, please contact The Careers Team T: 01254 292929 or  
E: careers@blackburn.ac.uk



Where do I start?
Social networking is fun! 

However, when using it for job searching and advancing your career, you need to 
know what you are trying to achieve and to ensure that you are clear what your 
objectives for using it are. Your on-line presence is as important as your physical 
profile (CV).

What is your own personal brand? 
How are you currently represented on-line?  

Google yourself and see what comes up. A recent survey showed that almost half of 
UK HR managers had turned down an applicant simply because of their online profile. 
Site owners have a habit of changing privacy settings so don’t assume you are safe. 

Look at www.onlineidcalculator.com which shows how you are represented on 
Google and gives advice on pro-actively managing your brand on-line.



Linkedin
www.linkedin.com 

Is the world’s top business networking site, it allows you 
to network with employers and recruitment agencies, find 
out about jobs, develop your professional network and 
be accessible to employers who are seeking to recruit 
individuals for specific roles.

It is the home for your virtual CV and 
professional portfolio. It was founded 
in 2003 and now has over 70 million 
members. It has information on 
everything from potential employers, to 
where these firms recruit their key talent. 
There are also lots of discussion groups 
where people share industry trends, 
news and expertise. With Linkedin, there 
is the chance to upgrade your account 
by paying an additional fee. This is not 
necessary as there are many useful ways 
to job search with the free version.

The most important part of Linkedin is 
your personal profile. Your profile is how 
you get found on Linkedin and how you 
connect with other people. You need to 
include your education, experience and 
skills and pay particular attention to your 
spelling and grammar. You need to have 
a completely filled out profile so that 
recruiters take you seriously. You can put 
much more on your profile than you can 
on your 2 page CV. You can include other 
media and links (e.g. embedded slide 
share presentations, photos of work, links 
to Twitter, blogs etc.). You can provide a 
link on your CV to your Linkedin profile.  
Always ensure that any information is 
kept up to date. Joining groups is an 

important way for you to expand your 
network of contacts. To search for groups 
that might be of interest to you, use the 
drop down search box at the top of the 
home page choose ‘groups’ and then 
type in the box the kind of group that 
you are interested in e.g. ‘careers’. You 
can use this same box to search for 
individuals, companies and more.  The 
advanced search button to the right of 
the search box can be used to search by 
location, company, Industry etc.

An additional feature of Linkedin is  
www.linkedin.com/studentjobs jobs are 
recommended to you by Linkedin based 
on the information in your profile. There 
are currently approx. 1500 entry-level 
graduate jobs in the UK and approx.150 
internships.

Be aware of good networking etiquette. 
You cannot simply contact anyone on 
Linkedin if they are not already a contact. 
Check if the person has a Twitter profile 
(if so, consider making contact via 
Twitter first.). Alternatively, try contacting 
people through their organisation. Ask for 
advice initially, perhaps an ‘informational 
interview’-can lead to work experience 
and perhaps even a job. Also consider 
starting a discussion in a relevant group 
on Linkedin.



Employers could look you up and 
read your tweets.  You can also follow 
employers and organisations that you are 
interested in and keep up to date with 
news and jobs. 

You may consider setting up a separate 
account specifically for self-promotion 
and job-hunting on twitter. Twitter is 
more informal than Linkedin but you still 
need to make sure you present yourself 
in a professional way, as well as being 
interesting! 

Twitter
www.twitter.com

Twitter is public (unless you change the settings) so ensure 
that anything you tweet is suitable and not too controversial!

Good ways to use Twitter for job hunting:

Follow the companies you want to work for and watch out for job 
listings, while also interacting via Twitter with employees who work 
there. Employers often tweet about job vacancies before the adverts are 
posted online.

You need a completed profile before 
you can follow anyone on Twitter; 
this includes a short biography and a 
photograph. You can also say what type 
of work you’re looking for in your Twitter 
bio. In addition, you can link to your 
Linkedin profile so that recruiters can find 
out more about you.



Blogging
Start Blogging. 

Some employers will have their own blog which employees have contributed to in 
terms of their experiences with that employer (unlikely to be negative!) You could also 
start your own blog to demonstrate your knowledge, writing skills and enthusiasm. 

Free blogging software includes:

• Blogger.com
• Wordpress.com
• Tumblr.com

Facebook
Many employers have facebook pages which are useful to 
keep track of news and jobs. 

In terms of your own Facebook page, ensure that privacy 
settings are set appropriately and that viewable content is 
suitable. Employers may look you up!!



Top tips for using social media for  
job hunting

• Manage your privacy settings-be recruiter ready

• Google your own name

• Create your own professional Linkedin profile and keep it updated

• Follow company updates on Linkedin as part of your job search

• Be aware of on line networking etiquette

• Demonstrate your expertise using blogs, online video, photos and podcasts

• Integrate your social media presence in your CV, business cards etc.
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